
Farm Products Marketing Act
Loi sur la commercialisation des produits agricoles

ontario REGULATION 70/98

TURKEY — EXTENSION OF POWERS OF THE CANADIAN TURKEY MARKETING AGENCY

Consolidation Period:  From February 13, 1998 to the e-Laws currency date.

No amendments.

This Regulation is made in English only.

1.  In this Regulation, 

“turkey” means a turkey, any class of turkey or part of a turkey produced in Ontario.  O. Reg. 70/98, s. 1.


2.  The Canadian Turkey Marketing Agency is authorized to regulate the marketing within Ontario of turkey in the manner set out in section 3.  O. Reg. 70/98, s. 2.


3.  For the purpose of regulating the marketing of turkey within Ontario, the Canadian Turkey Marketing Agency may exercise, with respect to the turkey marketed, the powers that it may exercise with the respect to turkey marketed in interprovincial or export trade under clauses 22 (1) (d), (j), (k) and (m) of the Farm Products Agencies Act (Canada).  O. Reg. 70/98, s. 3.
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