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1.  In this Regulation, 

“chicken” means chicken and parts thereof produced in Ontario.  R.R.O. 1990, Reg. 401, s. 1.


2.  The Lieutenant Governor in Council hereby grants authority to the Canadian Chicken Marketing Agency to regulate the marketing within Ontario of chicken in the manner set out in section 3.  R.R.O. 1990, Reg. 401, s. 2.


3.  For the purpose of regulating the marketing within Ontario of chicken, the Canadian Chicken Marketing Agency may exercise, with respect to chicken so marketed, the powers that it may exercise with respect to chicken marketed in interprovincial or export trade under paragraph 22 (1) (a) of the Farm Products Marketing Agencies Act (Canada).  R.R.O. 1990, Reg. 401, s. 3.
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